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WeÑareÑtheÑgatepar
toÑaÑbetterÑfuture«ÑforÑ
internationalÑstudentsÑ
acrossÑtheÑglobeª



WelcomeÑ toÑ thisÑ releaseÑ ofÑ ourÑ AECCÑ StudentÑ Insights
data«ÑNovemberÑ����ªÑ

TheÑsurverÑdataÑreferredÑtoÑinÑthisÑreportÑpasÑgathered
duringÑ OctoberÑ andÑ NovemberÑ ����Ñ fromÑ prospective
internationalÑstudentsÑthatÑhaveÑengagedÑpithÑAECCª

WeÑareÑproudÑshareÑpithÑrouÑ insightsÑ inÑthisÑreportÑpith
dataÑ fromÑ ��«���Ñ prospectiveÑ internationalÑ students
respondentsÑfromÑ���ÑcountriesÑaroundÑtheÑporldÑ¹please
noteÑthisÑsurverÑpasÑnotÑpidelrÑdistributedÑinÑChinaºª

WeÑhopeÑ theÑ insightsÑ sharedÑ inÑ thisÑ reportÑcanÑhelpÑrou
andÑ rourÑ universitr·Ñ institutionÑ toÑ betterÑ navigateÑ the
monthsÑandÑrearsÑaheadª
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TopÑ��Ñsurver
respondentÑcountries

ConsideringÑstudiesÑabroad
��ª��ç

CjrrentÑstjdrÑstatjs±

AlreadrÑstudringÑabroad
�ª��ç

Started·ÑcompletedÑstudiesÑinÑhomeÑcountrr
�ª��ç

CompletedÑstudiesÑabroad
�ª��ç

Pursuing·ÑcompletedÑhighÑschool
�ª��ç

TheÑvastÑmajoritrÑofÑprospectiveÑinternationalÑstudentÑsurverÑrespondentsÑareÑcurrentlr
consideringÑstudiesÑabroadÑwithÑaÑproportionÑofÑstudentsÑalreadrÑstudringÑabroadª

TheÑmajoritrÑofÑsurverÑrespondentsÑareÑconsideringÑstudiesÑabroadÑ¿Ñ��ª��ç

India

Philippines

Nepal

SriÑLanka

Nigeria
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Pakistan

Bangladesh

Malarsia

Singapore
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StudentÑsafetrÑperception

HopÑsafeÑdoÑrouÑbelieveÑrourÑpreferredÑstudr
destinationÑisÑforÑinternationalÑstudents±

NOVEMBERÑ����

UnitedÑKingdom �ª��

�ª��Australia

Germanr �ª��

�ª��UnitedÑStates

NepÑZealand �ª��

Canada �ª��

ResponsesÑaÑscaleÑofÑ�ÑtoÑ��Ñ¿Ñ�ÑVerrÑUnsafeÑ¿Ñ��ÑVerrÑSafe



ChangingÑstudr
destinationÑpreferences

ChangingÑpreferenceg

OoerÑ�«���ÑprospeciioeÑiniernaiionalÑsijdeniÑrespondenisÑchangedÑiheirÑmindÑabojiÑiheir
preferredÑsijdrÑdesiinaiionsÑinÑiheÑlasiÑ��ÑmonihsÑrepreseniingÑ��ª��çÑofÑihoseÑsjroeredª

NooemberÑ����

��ª�çÑSijdrÑdesiinaiion
preferenceÑchange

NoÑpreferenceÑchange
��ª�ç

OcioberÑ����

��ª�çÑDesiinaiion
preferenceÑchange

NoÑpreferenceÑchange
��ª�ç

COVIDÑaffeciedÑdesiinaiionÑchanges

NOVEMBERÑ�0��



OfÑiheÑ��ª�çÑorÑ�«���ÑprospeciioeÑiniernaiionalÑsijdenisÑphoÑchangedÑiheirÑiniendedÑsijdr
desiinaiionÑinÑiheÑpasiÑ��ÑmonihsÑmanrÑdidÑsoÑinÑfaoojrÑofÑAjsiralia«ÑiheÑUniiedÑKingdomÑandÑNep
ZealandÑaiÑiheÑeqpenseÑofÑCanadaÑandÑiheÑUniiedÑSiaiesª

AjgiraliaÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑ��ª�çÑMoreÑinieniion
UniiedÑKingdomÑÑ��ª�çÑMoreÑinieniion
NepÑZealandÑÑÑÑÑÑÑÑÑÑ�ª�çÑMoreÑinieniion

CanadaÑÑÑÑÑÑÑÑÑÑÑÑÑÑ��ª�çÑLeggÑinieniion
UniiedÑSiaiegÑÑ�ª�çÑLeggÑinieniion

Decreageg

Increageg

NooemberÑ����

NOVEMBERÑ�0��

CanadaÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑÑ��çÑMoreÑinieniion
UniiedÑKingdomÑÑÑÑ��çÑMoreÑinieniion
NepÑZealandÑÑÑÑÑÑÑÑÑÑÑÑ�çÑMoreÑinieniion

UniiedÑSiaiegÑÑÑÑ��çÑLeggÑinieniion
AjgiraliaÑÑÑÑÑÑÑÑÑÑÑÑÑÑ��çÑLeggÑinieniion

OcioberÑ����

Decreageg

Increageg

COVIDÑEffeci PogiÑCOVID

PREVIOUS CURRENT

ChangingÑstudr
destinationÑpreferences



ReasonsÑforÑchangingÑstudr
destinationÑpreferences

��ª�çÑofÑrespondenisÑchangedÑiheirÑmindÑabojiÑiheirÑpreferredÑsijdrÑdesiinaiionÑinÑiheÑlasiÑ��Ñmonihsª

BeiierÑjobÑopporijniiiesÑinÑmrÑpreferredÑcojnirr
��ª�ç

AooidingÑhighÑcojrseÑcosis
��ª�ç

BeiierÑmigraiionÑopporijniiiesÑaiÑmrÑnepÑpreferredÑsijdrÑdesiinaiion
��ª�ç

ConcernsÑreÑslopÑoisaÑprocessing
��ª�ç

LongerÑposiÑsijdrÑporkÑoisas·ÑporkÑpermiis
�ª�ç

MrÑfriendsÑareÑsijdringÑaiÑmrÑnepÑpreferredÑsijdrÑdesiinaiion
�ª�ç

LoperÑcosiÑofÑlioingÑaiÑnepÑdesiinaiionÑ�ª��ç

NOVEMBERÑ�0��



AccountingÑêÑFinance ��ª�ç

Engineering

Humanities ��ª�ç

EducationÑêÑTraining ��ª�ç

HealthÑêÑmedicine

�«���ÑprospectiveÑstudentsÑorÑ��ª��çÑofÑprospectiveÑstudentÑrespondentsÑnoted
therÑhadÑchangedÑtheirÑpreferredÑstudrÑcategorrÑinÑtheÑlastÑ��Ñmonthsª

StudentsÑchangedÑtheirÑpreferredÑstudr
categorrÑinÑfavourÑof

��ª�ç

��ª�ç

BusinessÑêÑmanagement ��ª�ç

NOVEMBERÑ�0��

ITÑêÑComputerÑScience ���ª�ç

More
prospective
students

Less
prospective
students

TravelÑêÑhospitalitr �ª�ç

StudentsÑchangedÑtheirÑpreferredÑstudr
categorrÑatÑtheÑeqpenseÑof

Increageg Decreageg

GlobalÑstudrÑcategorrÑpreferences



Better job opportunities ũIncluding higher payŪ
57ƣ

Better migration opportunities
15.1ƣ

Courses are more affordable
13.8ƣ

My familyŧ friends suggested it
10.7ƣ

My friends are studying the same course category
3.5ƣ

NOVEMBERÑ�0��

GlobalÑstudrÑcategorrÑpreferences

ReasonsÑprospectiveÑinternationalÑstudentsÑchangedÑtheirÑpreferred
studrÑcategorrÑpreferenceÑinÑtheÑlastÑ��Ñmonthsª
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AttitudesÑtowardÑonlineÑstudies

ProspectiveÑinternationalÑstudentsÑwereÑaskedÑÏHowÑdoÑyouÑfeelÑaboutÑstudyingÑonlineÑwithout
travellingÑoverseas.ÏÑ
LessÑthanÑ22çÑofÑstudentsÑfeltÑpositiveÑaboutÑonlineÑstudyÑwithoutÑtravellingÑabroadÑwhileÑalmost
doubleÑtheÑnumberÑofÑstudentsÑ(37çºÑfeltÑnegativeÑwhenÑrespondingÑtoÑtheÑsameÑquestion.

2022Ñ¿Ñ78.4ÑçofÑprospectiveÑinternationalÑstudents
surveyedÑdoÑnotÑviewÑonlineÑstudyÑpositively.

OciobefÑ����
PREVIOUS

NooembefÑ����
CURRENT

2021Ñ¿Ñ77.4ÑçofÑprospectiveÑinternationalÑstudents
surveyedÑdoÑnotÑviewÑonlineÑstudyÑpositively.



Noś I õoéld noä be inäeÙeÝäed in Ýäédûing online
ĚĚŚĖƣ

YeÝś I õoéld be inäeÙeÝäed in Ýäédûing mû fiÙÝä ûeaÙ online
ĖęŚĚƣ

YeÝś I õoéld be inäeÙeÝäed in Ýäédûing mû enäiÙe degÙeeŧcoéÙÝe online
ĜŚĖƣ

NOVEMBERÑ�0��

OnlineÑstudyÑpreferences

14,168ÑprospectiveÑinternationalÑstudentsÑwereÑasked
ÏIfÑyouÑstudiedÑaÑcourse,ÑwouldÑyouÑbeÑinterestedÑinÑcompletingÑoneÑor
moreÑyearsÑofÑyourÑcourseÑonlineÑwhileÑremainingÑinÑyourÑhomeÑcountry?Ï

TheÑmajorityÑofÑprospectiveÑinternationalÑstudentsÑsurveyedÑdoÑnotÑpreferÑonlineÑstudy.

OnlyÑ8.2çÑofÑprospectiveÑinternationalÑstudentsÑwouldÑbeÑinterestedÑinÑstudyingÑentirelyÑonline.



NOVEMBERÑ�0��

TransnationalÑeducationÑpreferences

ProspectiveÑinternationalÑstudentsÑwereÑaskedÑ
ÏHowÑdoÑyouÑfeelÑstudyingÑanÑinternationalÑcourseÑforÑ1ÑyearÑinÑyourÑownÑcountry
onÑcampusÑ(atÑaÑlowerÑcostºÑandÑ2ÑyearsÑstudyingÑabroadÑonÑcampus?Ï

ÑAÑsubstantialÑproportionÑofÑprospectiveÑinternational
studentÑrespondentsÑ(43.3çº,ÑareÑpositiveÑabout
completingÑtheirÑfirstÑyearÑinÑtheirÑownÑcountryÑonÑcampus
beforeÑstudyingÑoverseas



CountriesÑOfÑSurvey
Respondents

AbuÑDhabi
Afghanistan
Albania
Algeria
American
Samoa
Angola
Armenia
Australia
Azerbaijan
Bahamas
Bahrain
Bangladesh
Belarus
Belgium
Benin
Bhutan
Bolivia
Botswana
Brazil
Brunei
Bulgaria
Burundi
Cambodia
Cameroon
Canada
Chad
China
CostaÑRica
Cuba
Cyprus

Denmark
Dominican
Republic
Dubai
Egypt
Estonia
Eswatini
Ethiopia
Fiji
Finland
France
Gambia
Georgia
Germany
Ghana
Greece
Guyana
Haiti
HongÑKong
Hungary
India
Indonesia
Iran
Iraq
Ireland
Italy
IvoryÑcoast
Jamaica
Japan
Jordan
Kazakhstan

Kenya
Kiribati
Kosovo
Kurdistan
RegionÑofÑIraq
Kuwait
Lebanon
Lesotho
Liberia
Libya
Lithuania
Madagascar
Malawi
Malaysia
Maldives
Malta
Manila
Mexico
Mizoram
Mongolia
Morocco
Mozambique
Myanmar
Namibia
Nauru
Nepal
Netherlands
NewÑZealand
Nigeria
NorthÑCyprus

North
Macedonia
Norway
Oman
OmanÑMuscat
Pakistan
Pakistani
Palestine
PapuaÑNew
Guinea
Paraguay
Peru
Philippines
Poland
Portugal
Qatar
RepublicÑof
theÑCongo
Romania
Russia
Rwanda
SaudiÑArabia
SaudiaÑArabia
Senegal
Seychelles
SierraÑLeone
Singapore
Slovenia
Solomon
Islands

Somalia
SouthÑAfrica
SouthÑKorea
SouthÑSudan
Spain
SriÑLanka
StÑLucia
Sudan
Swaziland
Switzerland
Syria
Taiwan
Tajikistan
Tanzania
Thailand
TimorÑLeste
Togo
TrinidadÑand
Tobago
Tunisia
Turkey
Uganda
Ukraine
UnitedÑArab
Emirates
UnitedÑKingdom
UnitedÑStates
Uzbekistan
Vanuatu

Venezuela
Vietnam
Yemen
Zambia
Zimbabwe

ProspectiveÑinternationalÑstudentsÑrespondentsÑfromÑ147ÑCountries*

*PleaseÑnote,ÑtheÑsurveyÑwasÑdistributedÑtoÑprospectiveÑstudentsÑinÑcountriesÑoutsideÑofÑChina,ÑasÑsuchÑthereÑisÑonlyÑaÑsmallÑsampleÑsizeÑofÑChineseÑstudentsÑrespondents.
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InternationalÑstudentÑrecruitmentÑfirmÑAECCÑisÑaÑproviderÑofÑindependentÑand
certifiedÑstudentÑcounsellingÑservicesÑandÑuniversityÑapplicationÑsupportÑtoÑ

tensÑofÑthousandsÑofÑstudentsÑaroundÑtheÑworldÑeachÑyearªÑ
Ñ

AECCÑisÑalsoÑstronglyÑfocusedÑonÑimprovingÑaccessÑtoÑkeyÑstudentÑmarketsÑfor
universitiesÑandÑinstitutionsÑaroundÑtheÑglobeÑthroughÑcontinuedÑinnovation

andÑaÑdedicationÑtoÑcreatingÑbrilliantÑstudentÑexperiencesªÑ

aeccgl[balªc[m



750Û Institutions
Represented

50«000Û

2008 Company
Founded

800Û Global
Workforce

Global
Enrolments748«000Û ReachÑon

Facebook

42 Offices
Globally



Digital
innovationÑhub
RedefiYiYgÑiechY[l[grÑiY
iYiefYaii[YalÑedjcaii[Y

OjfÑDigiiaWÑIYY[oaii[YÑHjbÑ¹DIHºÑpag
egiabWighedÑiYÑ����ÑagÑiheÑdigiiaWÑXafVeiiYgÑaYd
iechY[W[grÑdeoeW[cXeYiÑhjbÑ[fÑAECCªÑ

TheÑDIHÑp[fVgÑi[pafdgÑeYhaYciYgÑ[jfÑgW[baW
gijdeYiÑXafVeiiYgÑaYdÑfecfjiiXeYiÑYeip[fV«Ñbr
XefgiYgÑdaia«ÑcfeaiioiirÑaYdÑiechY[W[gr«Ñi[
cfeaieÑbfiWWiaYiÑcjgi[XefÑeqcefieYcegÑf[f
iYiefYaii[YaWÑgijdeYigÑaYdÑedjcaii[YaW
iYgiiijii[YgªÑ

OjfÑdeoeW[cefg«Ñc[YieYiÑpfiiefg«ÑgeafchÑeYgiYe
XafVeiiYgÑgceciaWigig«ÑgfachicÑdegigYefgÑaYd
caXcaigYÑXaYagefgÑafeÑdeWioefiYgÑp[fWdÑcWagg
iechY[W[grÑaYdÑhighefÑedjcaii[YÑXafVeiiYg
g[Wjii[YgÑf[fÑ[jfÑgijdeYigÑaYdÑjYioefgiir
cafiYefgª

WeÑ[ceYedÑ[jfÑDigiial
IYY[oaii[YÑHjbÑiYÑ����



TheÑexpanseÑofÑour
globalÑnetworkÑplays
aÑhugeÑroleÑinÑour
success.
T[dar«ÑpeÑhaoeÑeqieYdedÑ[jfÑcfegeYceÑacf[ggÑ�
c[YiiYeYigÑaYdÑ��Ñc[jYifieg«ÑgjchÑagÑIYdia«ÑAjgifaWia«
UYiiedÑKiYgd[X«ÑUYiiedÑSiaiegÑ[fÑAXefica«ÑGfeece«
PhiWicciYeg«ÑNecaW«ÑMaWargia«ÑSiYgac[fe«ÑIYd[Yegia«
VieiYaX«ÑBaYgWadegh«ÑSfiÑLaYVa«ÑNigefiaÑaYdÑThaiWaYd
aYdÑpeÑafeÑc[YgigieYiWrÑp[fViYgÑi[pafdgÑeqcaYdiYgÑ[jf
f[[icfiYiÑacf[ggÑiheÑgW[beª

IYÑaddiii[YÑi[Ñ[jfÑchrgicaWÑ[fficeg«ÑpeÑhaoeÑaWg[ÑeYabWed
VifijaWÑOfficegÑi[ÑfeachÑgijdeYigÑiYÑih[geÑciiiegÑphefe
peÑafeÑY[iÑchrgicaWWrÑcfegeYiÑi[ÑeYgjfeÑdioefgificaii[Y
[fÑgijdeYigÑi[ÑUYioefgiiiegÑaYdÑi[ÑgjideÑ[jfÑdecigi[YgÑ[Y
[ceYiYgÑfjijfeÑchrgicaWÑ[fficegª

India Australia Nepal Indonesia Malaysia Singapore Sri Lanka Vietnam Bangladesh Nigeria

JaWaYdhaf

K[chi

LjdhiaYa

NepÑDeWhi

PjYe

Sjfai

Vad[dafa

ViUarapada

Viuag

AhXedabad

AYaYd

BaYgaW[fe

ChaYdigafh

CheYYai

C[iXbai[fe

GaYdhiYagaf

Gjfga[Y

Hrdefabad

Philippines

Bac[W[d

Bagji[

Cebj

Daoa[

GeYefaWÑSaYi[g

IW[iW[

MaVaii

Qjeu[YÑCiir

MeWb[jfYe

SrdYer

BfigbaYe

KaihXaYdj

P[Vahafa

ChiipaY

AbjUa

Lag[g

Thailand

BaYgV[V BaWi

JaVafia

Sjfabara

KjaWaÑLjXcjf

PeiaWiYgÑJara

SjYpar

SiYgac[fe C[W[Xb[ HaY[i
H[ÑChiÑMiYh

DhaVa

Greece

AiheYg

TheggaW[YiVi

USAUK



Industry
partnerships
WeÑafeÑcf[jdÑi[ÑbeÑfec[gYigedÑiYÑihigÑeo[WoiYgÑiYdjgifr
aYdÑi[Ñp[fVÑÑpiihÑg[XeÑ[fÑiheÑWeadiYgÑagg[ciaii[YgÑaYdÑ
Ñ[fgaYigaii[YgÑifaYgf[fXiYgÑiYiefYaii[YaWÑedjcaii[Y
iYcWjdiYgÑAIRC«ÑIEAA«ÑICEF«ÑTiXegÑHighefÑEdjcaii[YÑaYd
[ihefÑfegceciedÑaYdÑifjgiedÑgf[jcª



WeÑareÑproudÑtoÑhaveÑdevelopedÑaÑworldÑclass
courseÑsearchÑplatformÑwithÑoverÑ��0«000
coursesÑfromÑ��0ÛÑuniversitiesÑandÑcollegesª

searchªaeccglobalªcom



OurÑAECCÑStudentÑplatformÑand
mobileÑappÑareÑallowingÑourÑstudents
toÑapplyÑforÑcourses«Ñupload
documents«ÑsearchÑfor
accommodationÑandÑpurchase
insuranceÑdirectlyÑfromÑtheirÑsmart
phonesª

AÑpofldÑclaggÑplaifofm«
fedefiningÑgijdeni
fecfjiimeniÑ

SijdenigÑcanÑeagilr
acceggÑandÑifack
iheifÑapplicaiion
giaijgÑonline



LiYdaÑKim
Manager«ÑInternationalÑCommunicationsÑêÑOperations
UniversityÑofÑCalifornia«ÑIrvine

OurÑpartnershipÑwithÑAECCÑÑisÑvaluable
toÑusªÑWeÑappreciateÑtheirÑeffortsÑto
promoteÑourÑprogramsÑandÑtheir
excellentÑcommunicationÑskillsªÏ

ÏAECCÑGlobalÑhasÑbeenÑoneÑofÑtheÑstrategicÑpartners
acrossÑSoutheastÑAsiaÑforÑUniversityÑofÑWindsorªÑ
AsÑaÑtop¿rankingÑpublicÑcomprehensiveÑuniversityÑin
Canada«ÑweÑhighlyÑappreciateÑAECCÑteamÐs
professionalismÑandÑin¿depthÑknowledgeÑaboutÑthe
marketÑwhileÑrepresentingÑUniversityÑofÑWindsor«Ñwhich
reflectsÑourÑsharedÑmottoÑandÑobjectivesÑandÑtranslates
intoÑsuchÑwell¿roundedÑsupportÑtoÑtheÑstudentsªÏ

Ff[mÑ[jf
cafiYefg

TfàÑMrÑ¹JeggicaºÑPham
RegionalÑRepresentative
SoutheastÑAsiaÑUniversityÑofÑWindsor«ÑOntario



C[YYeci
piihÑjg
i[darª

aeccglobalªcom




